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Portfolio of work.

Publication

No8.

Notso
long
ago.
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Portfolio of work.

Campaign notes.

We won this account
in a pitch. They wanted ads
that were as innovative as
their new range of monitors.

The series of double
page ads appeared in major
computer magazines. The
series was also completed
as single page versions and
appeared as full pages in The
Australian Financial Review.

They sold out of their
quota for Australia.

Epson also liked the
ads and we were asked to
do their launch of notebooks.

That was successful
and we were asked to do the
marketing for their printers.

When Peter Dawson,
Marketing and Sales Director,
was headhunted by Samsung
he took us with him.

He kindly said we were
a large part of his success.

The rights to both the text and design of this
ad are owned by our client, rights reserved.
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Portfolio of work.

Campaign notes.

After years of earning
our stripes in the insurance
industry with campaigns for
Lumley Life, QBE, MLC Life,
Friends Provident, Greater
Pacific Life, and GIO we were
asked by Australian Casualty
to bolster the awareness of
the company.

The completed series
of double page ads were also
the centre page spreads in
the marketing brochures we
did that were distributed to
agents, policy holders, and
enquirers.

Back then, all done by
post.

The campaign was
noticed by ANZ Life, and we
went on to do their marketing
for business insurance and
annuities.

The rights to both the text and design of this
ad are owned by our client, rights reserved.
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Portfolio of work.

Campaign notes.

This was one of our
very first vertical marketing
campaigns.

Texas Instruments
wanted to take their message
away from the usual feature
by feature comparisons in
computer magazines.

They stopped all public
advertising.

All their competitors
thought they had dropped
out of the market.

Not at all.
We completed a series

of double page ads that were
placed in vertical industry
journals. This particular one
for accountants.

The sales team then
called all major accountancy
firms in Australia, arranged
presentations in front of the
partners and staff, and sold
out of their quota.

The rights to both the text and design of this
ad are owned by our client, rights reserved.



All rights are reserved. Copyright © 2007.

Page 5 of 14.

Marshall

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

Portfolio of work.

Campaign notes.

This double page ad
appeared in the architects
industry journal.

The sales team then
called the major architectural
firms, and did presentations
to partners and staff.

The rights to both the text and design of this
ad are owned by our client, rights reserved.



All rights are reserved. Copyright © 2007.

Page 6 of 14.

Marshall

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

Portfolio of work.

Campaign notes.

This double page ad
appeared in the financial
planners industry journal.

The sales team then
called all the major financial
planning firms, and did their
presentations to partners and
staff.

The rights to both the text and design of this
ad are owned by our client, rights reserved.
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Portfolio of work.

Campaign notes.

We had competed a
successful vertical marketing
campaign for a client, and
when they were headhunted
to the accountancy firm of
Howath and Howath we went
with them.

This double page ad
was placed in the franchise
vertical journal.

The directors tasked
with winning clients from that
vertical then called the major
franchise companies, and did
their presentations.

Other accountancy
firms worked for include
Duesburys and Pannell Kerr
Forster.

The rights to both the text and design of this
ad are owned by our client, rights reserved.
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Portfolio of work.

Campaign notes.

Oki wanted to pay for
black and white ad placement
which gave them 3 times
more ads than colour.

But in order to make
their black and white ads
stand out they needed them
to be creative.

A number of firms were
asked to pitch.

We won.
The Managing Director

said that our ads were the
best they ever had in all their
years of business.

We went on to launch
the mobile phone range for
Oki.

The rights to both the text and design of this
ad are owned by our client, rights reserved.
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Portfolio of work.

Campaign notes.

Another black and
white ad in the series.

The single page ads
were redone without the
coupon and used as in-store
posters.

Each 1 metre high on
white high gloss paper.

The rights to both the text and design of this
ad are owned by our client, rights reserved.
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Portfolio of work.

Campaign notes.

Another black and
white ad in the series.

This one also redone
without the coupon and used
as an in-store poster.

The rights to both the text and design of this
ad are owned by our client, rights reserved.
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Portfolio of work.

Campaign notes.

Following on from
our successful packaging
redesign and also relaunch of
the accountancy software for
Sage that went on to become
the world’s biggest seller for 3
years, we were asked to help
market business intelligence
software from a brand new
company called Brio.

Rather than slowly build
brand awareness, and slowly
educate the market on where
Brio fitted in, we proposed to
instantly align Brio with the
market leaders by featuring
them in the ads.

With the help of also
being priced less than the
competition, Brio became the
fastest growing business
intelligence software in the
market.

The rights to both the text and design of this
ad are owned by our client, rights reserved.
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Portfolio of work.

Campaign notes.

Another double page
ad in the Brio series.

This one also mentions
the opposition.

And promotes support
and training advantages.

The rights to both the text and design of this
ad are owned by our client, rights reserved.
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Portfolio of work.

Campaign notes.

Another double page
ad in the Brio series.

This one also mentions
the opposition.

And promotes a list of
functional advantages.

The rights to both the text and design of this
ad are owned by our client, rights reserved.
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www.
marshallgroup.
com.au

Portfolio of work.

Contact number.

Our output is different,
and so is our input.

The way you input to
us could not be more different
than the usual agency round
of account briefings.

You brief Greg Marshall
who will be doing the writing
and designing.

He will be creating all
your work guided by your
thoughts on how you express
ideas, the image you want to
portray, and how this task at
hand fits in with the direction
you want your firm to take.

If this direct-to-disc
path is how you would like
to work with those tasked
with translating your internal
thoughts into broadcast
external communications,
we’d like to hear from you.

The number in Sydney,
Australia is +61 2 8356 9799.

No text, or images, may be reproduced in any
format whatsoever without written permission.

and
Loud
briefs
recommended

volume
settings.Click for

to learn

Send an e-mail.

more.

mailto:gregmarshall@marshallgroup.com.au
http://www.marshallgroup.com.au

