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HealthCube.

Marshall

Portfolio of work.

An image

for a
start up

flrm

seeking
investors.

Development notes.

A start up firm in the
healthcare vertical wanted an
image to do a number of
tasks.

First task was to bring
the idea to life for the team.

Second task was to
convey the message that this
idea was to become a reality
as a web site was built, funds
were sought, people hired,
and processes put in place.

The logo design had
the elements of aid and also
healing, of components being
bought together as a whole.

The logo has the fertile
future as a three dimension
piece for a desktop display,
or as a building identification
sculpture.

The rights to both the text and design of this
ad are owned by our client, rights reserved.
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For a

returning
client they

wanted
some

discipline.

Development notes.

This exciting project
was for a returning client.

In the six years since
my first work for the zealous
General Manager, he had
successfully sold their asset
management software to
some of the biggest firms
in Australia like Qantas and
Coles, as well as defence
departments like the Royal
Australian Airforce, and had

PINNACLE. made inroads to government
departments in Hong Kong
and even the Royal Navy.

To reflect this success
they sought assistance in
bringing their now disparate
marketing collateral, also
stationery, presentations,
and web site together as
a cohesive whole.

| started with a brand
new reinvigorating corporate
image that went way beyond
just a logo.

The rights to both the text and design of this
ad are owned by our client, rights reserved.
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TradeMark

Marshall

Portfolio of work.

The firm

looking
after global

brands
wanted

their own.

Development notes.

This new corporate
image was created and also
launched within two months
of being briefed.

The firm that looked
after the licensing and also
protected the brand rights for
the likes of Pepsi, LA Sports
Council, Harley Davidson,
Billabong, Qantas, and Elle
McPherson decided that in
order to grow and attract
more global corporations to
their portfolio they needed
their own brand.

| took them back to
visual basics and evolved the
international trademark sign,
into their own sign.

The rights to both the text and design of this
ad are owned by our client, rights reserved.
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Harasty.

Marshall

Portfolio of work.

Incr_easing
client

profits

was the
marketing
message.

Development notes.

The total focus of all
marketing messages for this
client was that they increased
the profits of their customers.

Along with a new focus
on a single industry vertical,
and the employment of a new
salesperson, they decided
that the time was right for a
new brand.

Along with the new
brand and stationery, also
completed was all marketing
collateral.

Web site was done
with the design building in the
ability to feature articles, and
grow with purchasable online
assessments, webinars, also
books, and podcasts.

The site has also been
designed to create revenue
through hosted advertising for
their annual profit conference.

The rights to both the text and design of this
ad are owned by our client, rights reserved.
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CATALYST.

Marshall

Portfolio of work.

For a firm
named
Catalyst

there
was No

choice.

Development notes.

With a wonderful name
like Catalyst | was perplexed
that their previous designers
had not used the molecule
device in the branding.

The new brand was
designed using their existing
two corporate colours of
orange and grey as a history
datum.

The logo shape was
also designed so it could be
produced as a 3 dimensional
plastic model in 50mm and
250mm heights that could
stably stand on its 3 lower
points.

The design also has
the potential for animation
on their web site, and online
learning materials.

A new web site is also
on the digital workshop floor.

The rights to both the text and design of this
ad are owned by our client, rights reserved.
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EIGHTBLACK.

Marshall

Portfolio of work.

A very
busy

company
wanted
a simpler
design.

Development notes.

This brand was for a
three times returning client.

This time the client was
returning as the Managing
Director of a busy, and rapidly
growing, internet based firm.

As is often the case
the focus was on growing
the firm internationally, and
not at all refining the brand.

Everyone on staff had a
hand in designing something,
and the brand quickly lost its
direction with different styles,
images, and even different
versions of the company
name.

It was my task to give
the firm one simplified look
that could be used across all
digital and print mediums.

The rights to both the text and design of this
ad are owned by our client, rights reserved.
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Deploy.

Marshall

Portfolio of work.

First

came the
Nnaming

then

came the
designing.

Development notes.

This was for another
three times returning client.

This time as Chairman
of a financial products firm.

| had already worked
with this marketing magneto
at Lumley Life, and MLC Life.

This time | was asked
to name the firm, register the
name and it derivatives as a
brand protective measure.

Also do the branding,
all marketing collateral, and
web site.

Short movies were also
done for each of their product
types.

Their registered mark
ws placed in their full stop.

The rights to both the text and design of this
ad are owned by our client, rights reserved.
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Innercity.

Marshall

Portfolio of work.

A real

estate
agency
wanted its
own digital

property.

Development notes.

The unusually intense
competition between real
estate agents in our client’s
location drove them to rethink
their image.

Their current design
meant their name could not
be read at a distance on ‘For
sale’ and For lease’ signs,
and did not emphasis their
innercity expertise.

They wanted a digital
property brand they could call
their own, and something that
differentiated them from the
crowd.

The ‘i’ reads as the first
letter of their name, as a two
buildings on a street separat-
ed by a lane, or perhaps as
the entrance to a home or
office off the pavement.

The rights to both the text and design of this
ad are owned by our client, rights reserved.
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Marshall

Portfolio of work.

A purveyor
of high end

textiles

wanted

their own
haute brand.

Development notes.

The business sold only
the highest quality textiles
sourced from lItaly, England,
and America.

They wanted an image
that reflected the high quality
of their offerings.

But as their market is
very wealthy individuals, and
designers of refined taste the
image couldn’t shout.

Their company name
was simplified to just one
word, and the illustration was
converted to a very complex
font so it could be enlarged
as needed without being
resolution dependant.

The rights to both the text and design of this
ad are owned by our client, rights reserved.
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Codistri.

Marshall

Portfolio of work.

A bespoke
software
developer

desired
a bespoke

image.

Development notes.

The business is a very
unique code house for only
the highest quality bespoke
applications, big and small.

They needed to change
their name, and took this
change as an opportunity to
adopt a new corporate image
that better reflected the high
quality of their work.

Their company name
was modified to just a single
word, and the new pods of
data corporate image was
developed from manipulating
the original logo.

The logo was designed
S0 it could be disassembled
for diagrams to illustrate both
the features and benefits of
the bespoke applications they
developed.

The burnt red and grey
followed no fad or fashion,
but created their own.

The rights to both the text and design of this
ad are owned by our client, rights reserved.
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Marshall

Portfolio of work.

A business
improvement

[ |
firm
wanted an
improvement

of their own.

Development notes.

The company is a well
regarded business improve-
ment firm in the demanding
field of manufacturing.

They had the same
image they started with and
now wanted an improvement
of their own.

They sought to tell their
market they had the answers
to their clients’ problems and
were good communicators.

Their long company
name was simplified to the
three letters they used in
speech, and when answering
phones, and the original
background badge ellipse
was tweaked into a dialogue
box.

The rights to both the text and design of this
ad are owned by our client, rights reserved.
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Click for
http://
WWW.

marshallgroup.

com.au

to learn
-more.

Marshall

Send an e-mail.

Portfolio of work.

Loud
briefs

and

recommended

volume
setlings.

Contact number.

Our output is different,
and so is our input.

The way you input to
us could not be more different
than the usual agency round
of account briefings.

You brief Greg Marshall
who will be doing the writing
and designing.

He will be creating all
your work guided by your
thoughts on how you express
ideas, the image you want to
portray, and how this task at
hand fits in with the direction
you want your firm to take.

If this direct-to-disc
path is how you would like
to work with those tasked
with translating your internal
thoughts into broadcast
external communications,
we’d like to hear from you.

The number in Sydney,
Australia is +61 2 8356 9799.

No text, or images, may be reproduced in any
format whatsoever without written permission.
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